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Communications Officer 
 
 
Reports to:  Head of Communications and Marketing 
Contract:   12 month contract 
Salary:    £23,000 (plus London weighting of £3000 if London based)  
Hours:   Full time (37.5 hours per week) 
Location:  Bristol (London could be considered) with some travel 
Benefits:  A generous package including 25 days holiday a year, pension scheme, childcare 
voucher scheme, cycle to work scheme 
 

About SafeLives 
 
SafeLives is a creative, practical charity dedicated to ending domestic abuse. Since 2005 we have 
constantly looked to evidence, the voice of survivors and practical expertise from across the UK to 
improve the way domestic abuse is prevented, identified and addressed.  
 
As well as being known for incubating new research and practical interventions to address the risk of 
domestic abuse, SafeLives has the ability and motivation to replicate and scale good practice so that 
victims, survivors and their children all over the UK can benefit. Last year, SafeLives’ interventions 
helped over 60,000 adults increase their safety, and many more children.  
 
We haven’t yet gone far enough. Radical change is still needed to not just reduce the impact of 
domestic abuse, but also reduce the prevalence of the problem so that fewer individuals and families 
are touched by it in the first place.  
 
Two million people indicated they had experienced domestic abuse last year and we know that those 
experiences, a significant majority of which were amongst women and girls, have a ripple effect into all 
areas of someone’s life and future. For this reason, we need to take our own initiatives - both existing 
and those still to come - and the partnerships we can forge with others, and influence those with an 
ability to reduce the prevalence and impact of domestic abuse. 
 

Role summary 
 
This post is in the Communications and Marketing team, sitting under SafeLives’ External Relations 
Directorate.  
 
You will support the development of the SafeLives brand in line with our new strategy; communicating 
our key messages in a way that visibly shifts the public debate. You will also support SafeLives’ 
marketing strategy, helping us reach new professional audiences with our training courses, products, 
research and services.  
 
This role will have a strong focus on digital development – you will work closely on our website and 
social media platforms, helping to grow our audience and communicate our key messages.  
 

Key duties and responsibilities 
 

 Support the development of the SafeLives brand; reflecting the ambitions in our Whole Picture 
strategy and identifying ways to reach new audiences. 

 Creation, collection and management of a range of graphics, infographics, videos and images 
across all channels. 

 Ensure all external facing content is professional, simple and targeted for the specific audience.  

 Support our marketing work, working closely with the training and consultancy teams on our range 
of courses for professionals and our specialist consultancy and research services.  

 Improve our digital offering and ensure our website and social media platforms are working as hard 
as possible to engage our audiences.  
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 Use a range of digital tools and platforms to better understand our key audience needs and target 
our content accordingly.  

 Support the communications team to promote our income generation activities, working alongside 
the Training, Consultancy, Fundraising and Research teams.  

 Support the Communications team with media enquiries, helping to draft press releases and 
responses and build media relations. 

 Work with the Research team to ensure our rich evidence and case study material is woven 
through all communications.  

 Support the Events team in organising and promoting events in a range of areas, from conferences 
to public facing engagements.  

 Help to develop our internal communications, ensuring everyone in the SafeLives family has a clear 
understanding and awareness of our key messages and activities. 

 Work with survivors to ensure their voices are at the heart of all we do.  

 Undertake other activities as required by the Head of Communications and Director of External 
Relations.  

 

Experience / skills / competencies  
 
Experience (E = essential, D = desirable) 
 

 Creative and innovative approach to presenting information across different formats and channels, 
for a range of audiences (E) 

 Digital communication, including editing and creating online content and knowledge of Google 
Analytics and AdWords (E) 

 Experience using website content management systems (E) 

 Experience working with a range of internal and external stakeholders (E) 

 Developing and delivering successful marketing campaigns (D) 

 Working with data and information visualisation e.g. infographics, graphics (D) 

 Experience working with press and media (D) 

 Experience planning and setting up events (D) 

 Commitment to include the voice of those with lived experience in all we do (D)  
 
Skills  
 

 Excellent writing and editing skills  

 Good digital and social media skills with an awareness of Google Analytics and AdWords 

 Awareness of marketing techniques and an analytical approach to influence future campaigns  

 Ability to process complex information and ensure suitability for different target audiences 

 Ability to plan, prioritise, use own initiative and meet multiple deadlines  

 Ability to be flexible and adapt to shifting priorities 

 Ability to use initiative and judgement to identify problems early and propose solutions 

 A commitment to end domestic abuse  
 
Competencies 
 
Team work and collaboration 

 Works effectively as part of a team to deliver shared objectives and to build team spirit 

 Listens to the views of others 
 
Communication and relationship management 

 Builds and maintains good relationships with a range of internal and external stakeholders 

 Speaks and writes clearly and effectively to both internal and external audiences 
 
Delivering quality  

 Takes responsibility for own workload, acts on own initiative, seeks feedback from others, evaluates 
own performance and then acts upon it 

 Tries out new ideas and ways of working and identifies and shares learning  
 
Influence 

 Is visible and approachable, taking time to talk to colleagues and support with queries  


